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Automobilwoche is Germany’s only B2B newspaper
for the entire automotive community. It is a must-read
for anyone in the automotive business — whether in
development, production, management, sales, or
service.

The editorial team provides up-to-the-minute, critical, and independent coverage of
the automotive business. Automobilwoche delivers many exclusive scoops, facts
and figures highly relevant to our readers’ day-to-day work — in print and online.
Numerous leading media and news agencies regularly quote Automobilwoche news.
Thus, Automobilwoche has become Germany’s most-quoted automotive-industry
publication.

The annual Automobilwoche Congress in Berlin is a must in the automotive industry
calendar. With outstanding speakers and attendees from senior management, the
congress is an important forum for networking. In recent years, Automobilwoche
has received several awards for excellence, including the renowned European
Newspaper Award and the Trade Publication of the Year Award by the German B2B-
Publishers' Association (Deutsche Fachpresse).

Automobilwoche is firmly established as an influential title for
senior executives at automobile manufacturers, suppliers and
dealerships. Our audience continues to grow across all channels
— including readers of the print publication, website visitors, and
conference attendees — giving you access to your preferred target
group. If you want to communicate with decision-makers and
opinion leaders in the German automotive industry, then
Automobilwoche is your ideal platform.

Helmut Kluger
Publisher
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Circulation Print run*: H OEMs 16,734
38’292 Vehicle manufacturers 9,012
Automobilwoche’s readership ) ) Suppliers 7,722
consists of movers and shakers Total circulation™: Car dealers 19,189
at car manufaoturers,. suppl.iers 37,216 Franchisees, independent dealers 17,050
and dealers. With a circulation Total paid circulation: Manufacturer-owned dealerships 811
of 40,000, the publication 11 Olg ) Spare part distributors and resellers 1,328
s e
Y- Circulation audit: Development, design 501
IVW, 2nd quarter, 2009 Consultants, financial analysts 286
Engineering 308
*according to the IVW survey, 2nd quarter, 2009 Media, industry associations 198
l. OEMs
Vehicle manufacturers, suppliers and service providers
C-level executives, managing directors, owners 18.1% 3,263
Directors, plant managers, divisional managers 35.4% 6,382
B Production managers, department managers, branch managers, project leaders 44.3% 7,986
Other decision-makers 2.2% 397
0.8%
44 13.5%
Management/finance (13.5%) 2,434

16.9%
Il Development/engineering/design (44.5%)

Procurement/sourcing (7.4%)
Production/logistics (10.1%) 10.1%
Sales/marketing (16.9%) 1,821

[ Consulting/IT (6.8%)
Other (0.8%)

Il. Car dealers

Franchisees, independent dealers, manufacturer-owned dealerships,
spare part distributors and resellers

B Owners, directors,
branch managers (74.4%)

Sales managers,
finance managers (12.4%)

Customer service managers,
spare parts/accessories (12.1%)

Other (1.1%)

1.1%
211
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Dates, deadlines and editorial focus

Issue

On-sale
date

January 11

January 25

February 8

February 22

March 8

March 22

April 6

April 19

May 3

May 17

May 31

June 14

June 28

Copy
deadline

Dec. 23, 2009

January 8

January 22

February 5

February 19

March 5

March 19

April 2

April 16

April 30

May 14

May 28

June 11

Editorial focus

North American International Auto Show:
Key changes in the US automobile market

Logistics in the automotive industry:
Greater efficiency for suppliers, manufacturers
and dealers

IT in the automotive industry, including top 25 providers
of IT for the auto industry

International Motor Show in Geneva:
A guide to the trade show, including what vehicles
to expect in 2010

Wheels/tires:

Trends in manufacturing, sales and services

The latest in design:
Interior and exterior

AMI/AMITEC Leipzig:
A guide to the trade show

New technologies for tomorrow’s intelligent plants

New concepts in car dealerships:
Strategies for multiple-brand and independent dealers
Top 50 German automotive dealers

Driver assistance systems:
New technologies for comfort, convenience and safety

Innovations in development and engineering:
Top 25 development partners

Car of the future:
Technologies for sustainable mobility

Financing, insuring and leasing

Trade shows

January 11 to 24 NAIAS Auto Show, Detroit
January 12 to 14 Automotive News World Congress,
Detroit

February 9 to 11 Tire Technology Expo, Cologne

February 23 to 27 METAV, Dusseldorf

March 2 to 4 LogiMAT, Stuttgart

March 2 to 4 embedded world 2009, Nuremberg
March 2 to 6 CeBIT, Hanover

March 4 to 14 International Motor Show, Geneva

March 9 to 11 EMV, Dusseldorf

April 2 to 11 International Motor Show, New York
April 10 to 18 AMI/AMITEC, Leipzig
April 13 to 15 SAE World Congress, Detroit

April 19 to 23 Hanover Trade Show, Hanover
April 19 to 23 MobiliTec, Hanover
April 28 to 29 e_procure & supply, Nuremberg

May 4 to 6 PCIM Europe, Nuremberg
May 4 to 7 CONTROL, Stuttgart

May 18 to 20 Sensor+Test, Nuremberg

June 22 to 24 engine Expo, Stuttgart
June 22 to 24 Automotive Testing Expo, Stuttgart
June 22 to 24 Vehicle Dynamics Expo, Stuttgart
June 22 to 24 Crash Test Expo, Stuttgart
June 22 to 24 European Automotive

Components Expo, Stuttgart
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Dates, deadlines and editorial focus

Issue

On-sale
date

July 12

July 26

August 9

August 23

Copy
deadline

June 25

July 9

July 23

August 6

September 6 August 20

September 20 September 3

October 4

October 18

September 17

October 1

November 2 October 15

November 15 October 29

November 29 November 12

December 13 November 26

Editorial focus Trade shows

The top 100 suppliers and their strategies

Motor, transmission and chassis technologies of the future

The development of dealer networks:
Manufacturers’ new sales structures

Careers: Training and personal development
as the key to success

Automechanika: A guide to the trade show

IAA Commercial Vehicles:
A guide to the trade show

October 2 to 17

New materials in motive engineering:
e aterials in automotive engineering ey i

Challenges for development,
production and after-sales

October 19 to 21
October 26 to 30
Oct. 27 to Nov. 3

Repair shop systems: New service strategies

Electronics and infotainment in the automotive industry =~ November2to 3

November 9 to 12

Automobilwoche Congress Special / Nov. 27 to Dec.5

Preview of the Essen Motor Show

Vehicle interiors:
New trends in design and ergonomics

December 1 to 4

A review of 2010 and a look ahead to 2011

Automotive News '. R I if'

September 14 to 19 Automechanika, Frankfurt

September 23 to 30 IAA Commercial Vehicles,

Hanover

Mondial de I’Automobile, Paris
1ZB International Suppliers Fair,
Wolfsburg

Materialica, Munich

Euro BLECH, Hanover
K2010, Plastics and Rubber,
Diisseldorf

Automobilwoche Congress,
Berlin
electronica, Munich

Essen Motor Show, Essen

EuroMold, Frankfurt

October September August July

November

December
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Display advertising rates € (Four-color process rates including frequency discounts and bleed)
Frequency 1x 3x 6x 9x 12x 18x 24x
Full page €10,187 €9,794 €9,400 €9,203 €9,007 €8,810 €8,613
Junior page €8,086 €7,788 €7,490 €7,341 €7,192 €7,043 €6,894
Half page €6,887 €6,644 €6,400 €6,278 €6,157 €6,035 €5,913
Two fifth page €5,919 €5,720 €5,520 €5,420 €5,321 €5,221 €5,121
Half junior page horizontal €5,105 €4,943 €4,780 €4,699 €4,618 €4,536 €4,455
Half junior page vertical €5,105 €4,943 €4,780 €4,699 €4,618 €4,536 €4,455
Third page €5,083 €4,922 €4,760 €4,679 €4,599 €4,518 €4,437
Quarter page €4,170 €4,050 €3,930 €3,870 €3,810 €3,750 €3,690
Fifth page €3,741 €3,641 €3,540 €3,490 €3,440 €3,389 €3,339
Black & white rates non-bleed € Color rates €

1x Frequency Bleed rate Standard color €510
Full page €7,870 €787 Four-color process €1,530
Junior page €5,960 €596
Half page €4,870 €487
Two fifth page €3,990 €399
Half junior page horizontal  €3,250 €325 Frequency discounts
Half junior page vertical €3,250 €325 Applicable on black & white rate non-bleed
Third page €3,230 €323
Quarter page €2,400 €240 3x 6x 9x 12x 18x 24x
Fifth page €2,010 €201 5% 10% 12.5% 15% 17.5% 20%
Standard advertisement formats *For bleed ads, please add 4mm

on sides top and bottom.

Two page spread

Full page
Double pae Junior
junior page page
! pag e Half page
Two page spread  Two page spread with bleed* Full page Junior page Half page
width: 540mm width: 570mm width: 255mm width: 195mm width: 255mm
height: 377mm height: 403mm height: 377mm height: 283mm height: 185mm
Double junior page Double junior page with bleed* Full page with bleed* Junior page with bleed* Half page with bleed*
width: 414mm  width: 420mm width:  285mm width: 210mm width: 285mm
height: 283mm height: 297mm height: 403mm height: 297mm height: 200mm
- )
S g &
Z < 8
g £ s
g ic
Half junior [=
page Third page
horizontal Quarter page
Half junior page horizontal/vertical Two fifth page Fifth page Third page Quarter page
width: 195mm/95mm width: 99mm width: 47mm width: 255mm width: 255mm
height: 139mm/283mm height: 377mm height: 377mm height: 122mm height: 90mm
Half junior page hor./vert. with bleed* Two fifth page with bleed* Fifth page with bleed* Third page with bleed* Quarter page with bleed*
width: 210mm/105mm width: 114mm width: 62mm width: 285mm width: 285mm
height: 146mm/297mm height: 403mm height: 403mm height: 130mm height: 97mm
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Millimeter rate

mm rate: €5.65 Valid for ads of a non-standard format (Cost of the ad = no. of columns x height (mm) x the mm rate)

Additional Charges (not discountable)

Special positioning (on request): 10% on black & white rate non-bleed
Outside back cover (full page only): 20% on black & white rate non-bleed

Mechanical data Data requirements:

60 screen. Advertisements are only accepted in digital format. PDF
Trim Size: 285mm x 403mm files must be sent with printed proofs. No warranty is accepted for
Live/Type Area: 255mm x 377mm other data formats. Full-color printing is only possible with Euroscale
Columns: 5 columns, 47.4mm each DIN 16539 (black, cyan, magenta, yellow). Non-standard colors (HKS
Bleed Size: 285mm x 403mm or Pantone) must be converted to Euroscale. Please enclose an ori-
(film + 4mm cutoff, sides, top and bottom) ginal-size printout for verification purposes. We also require a true-
Printing: Offset printing, wire stitching color proof for color verification.

For detailed specifications, please refer to:
www.craincom.de

E-mail: amw-anzeigen@craincom.de

Contacts

Sales and Marketing Director:
Thomas Heringer . . ................ Tel. 449 (0)8153 9074-04 . . . oot e theringer@craincom.de

Sales manager, South Germany/Southern Europe:
Alexandra Pethke ................. Tel. +49 (0)8245 9674-97 . ... Fax +49 (0)8245 - 9674-98 . . .apethke@craincom.de

Sales manager, Central Germany/Northern Europe:
Christoph Wei3 . .................. Tel. +49 (0)8153 907463 . .. .. it e e e cweiss@craincom.de

Northern Germany and sales manager classified/recruitment:
Annette Meiners-Langs . ............ Tel. +49 (0)8153 9074-33 . . . ..t ameinerslangs@craincom.de

Sales manager, North America:
Kathy Lightbody . . ................. Tel. +1 (0)313 446-6037 ..... Fax +1 (0)313 446 - 8030 . . . .klightbody@autonews.com

Sales support/production:
Manuela Bordbarkhou .............. Tel. +49 (0)8153 9074-09 ... .Fax +49 (0)8153 - 9074-25 .. .mbordbarkhou@craincom.de

Circulation manager:
SabineWalter . ................... Tel. +49 (0)8153 9074-15 . .. .. i e e swalter@craincom.de

Production manager:
Jorg Hunner . ...... .. ... .. ... ... Tel. +49 (0)8153 9074-14 . .. .. . e e i e jhunner@craincom.de

Subscription price:
Annual subscription in Germany: 128 euros (including delivery) - Annual subscription outside Germany: 128 euros (NOT including delivery)
ISSN no.: 1619-0327

Address of publishing house and editorial team: Crain Communications GmbH, Technopark, Argelsrieder Feld 13, 82234 Oberpfaffenhofen, Germany
Tel.: +49 (0)8153 9074-00, Fax: +49 (0)8153 9074-26, E-mail: automobilwoche@craincom.de

Management Board: Keith E. Crain, Helmut Kluger, Peter Brown, William A. Morrow

Printed by: ADV-Augsburger Druck- und Verlagshaus GmbH, Aindlinger Strasse 17-19, 86167 Augsburg, Germany

Publication frequency: Mondays, every 14 days, see editorial calendar
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Berlin, 2./3. November 2010

Detthold Aden, CEO, BLG Logistics Group; Eric Alstrom, Vice President Purchasing, GM Europe; Dr. Wolfgang Armbrecht, General Director, Brand
Management, Mini (BMW); Birgit Behrendt, Vice President Purchasing, Ford of Europe; Ulf Berkenhagen, Member of the Board, Purchasing, Audi;
Bernd Bohr, Managing Director, Robert Bosch; Hans H. Demant, Chairman of the Board, Opel; Prof. Dr. Willi Diez, Director of the Institute for the
Automotive Industry; Klaus Draeger, Member of the Board, Development, BMW Group; Frank Dreves, Member of the Board, Production, Audi;

Heinz Diirr, Chairman of the Supervisory Board, Durr; Arndt Ellinghorst, Analyst, Credit Suisse; Udo Feser, Partner of the Feser Graf Group;
Sebastian Fischer, Head of Supplier Relationship Management, Porsche; Rita Forst, General Manager, GM Powertrain Europe; Carl-Peter Forster,
President, General Motors Europe; Richard Gaul, Zehle-Gaul-Communications; Dirk Grof3e-Loheide, Member of the Board, Purchasing and Logistics,
Volkswagen Commercial Vehicles; Hans-Georg Harter, CEO, ZF Friedrichshafen; Dr. Mathias Hiittenrauch, Managing Director, Benteler Automobiltechnik;
Reinhard Jung, CEO, Skoda; Manfred Kantner, CEO, Fiat Group Automobiles; Dr. Michael Kern, CEO, A.T.U; Franz-Josef Kortiim, CEO, Webasto;
Stefan Krause, CFO, Deutsche Bank; Eberhard von Kuenheim, Eberhard von Kuenheim Stiftung; Dr. Rainer Landwehr, Managing Director, Goodyear
Dunlop; Volker Lange, President VDIK; Bernhard Mattes, Chairman of the Board, Ford; Michael Macht, CEO, Porsche; Klaus-Dieter Maubach, CEO,
E.ON; Stefan N. Quary, Managing Director, Durkop; Robert Rademacher, ZDK President; Norbert Reithofer, CEO, BMW; Peter Ritter, Managing
Director, Torpedo-Garage; Jacques Rivoal, Senior Vice President, Renault; Maria-Elisabeth Schaeffler, Owner, Schaeffler KG; Markus Schrick, COO,
Toyota; Rainer E. Schmiickle, COO, Mercedes-Benz Cars; Jiirgen Stackmann, Managing Director Marketing & Sales, Ford; Rupert Stadler, CEO, Audi;
Albert Still, Supervisory Board, AVAG; Jirgen R. Thumann, BDI President; Wolfgang Tiefensee, German Minister for Transport, Building and Urban
Affairs; Peter Alexander Trettin, Chairman of the Board, Mercedes-Benz Sales Organization; Alain Uyttenhoven, Executive Board, Toyota;

Burkhard Weller, Managing Director, Wellergruppe; Dr. Martin Winterkorn, Chairman of the Board, Volkswagen; Matthias Wissmann,

President of the VDA (German Association of the Automotive Industry); Dr. Stefan Wolf, CEO, ElringKlinger; Dr. Dieter Zetsche, CEO, Daimler

Speakers 2009 printed in italics

e The Automobilwoche Congress is the most important automotive industry conference in Germany.

e Every year more than 400 OEM and supplier executives gather to hear industry leaders share their outlook
and perspective on the industry in a series of keynote addresses, presentations and panel discussions.

e The Automobilwoche Congress is an unparalleled opportunity to reach top-level decision makers.

e Sponsoring this event takes your B2B marketing to a whole new level.
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Crain Communications GmbH - Technopark - Argelsrieder Feld 13 - 82234 Oberpfaffenhofen - Germany




